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This course begins by giving the student an in-depth analysis of the determinants of
demz:m.d and supply for a product and how price and output are determined. Different
elasticity concepts, the estimation of demand for a product, and the theory of consumer
behaviour are also discussed. The course continues with an overview of the different
market structures and how the firm’s profit-maximizing price and output are determined
In each market. Finally, different pricing practices such as price discrimination, joint
product pricing, and markup pricing are studied.
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COURSE OBJECTIVES

MBA 606 is intended to give students a solid background in microeconomic concepts to
eqable them to understand the managerial decision-making process. After having taken
this course the student should

e be familiar with key microeconomic concepts
understand the most important determinants of demand and supply of a product

and how they determine price and quantity
be informed about how surveys and consumer clinics are employed to measure

demand for a product
know how to use statistics to measure demand for a product and be able to

interpret regression results
understand why the economist’s dichotomy of costs of production is different

from that of the accountant

be able to analyse government intervention in the market including policies to
achieve sustainability

know how to relate marginalist pricing to markup pricing

understand why price discrimination by a firm leads to greater profits
comprehend why price-fixing, while illegal, is practiced in certain industries

COURSE MATERIALS

mOk;\dﬂk, M;anjgr erial Economics, 12" edition, South-Western Cengage Leaming,r
Mason, Ohio, 2009.
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Topic, Chapter

Introduction Chs. 1.2 |
Demand and Supply Ch. 3 %\
|
|

Theory of Consumer Behaviour Ch. 4 pp. 113-133

| Elasticity Concepts Ch. 4 pp. 134-149
Demand Estimation Ch. 5

Proc.luction Function and Cost Curves Ch. 7 pp. 245-257, Ch. 8 pp.289-314 T

Optimal Employment, Cost-Volume Profit Analysis Ch. 7 pp. 258-272, Ch.

8 pp. 314-319 \

[ Mid-term (March 6) |

| Perfect Competition Ch. 10 |

| 10 Applications of Perfect Competition Ch. 11 \

| 11 Monopoly Ch. 12 |
|
|
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| 12 Monopolistic Competition and Oligopoly Ch. 13
g Pricing Practices Ch. 15

ACADEMIC INTEGRITY AND THE ACADEMIC CODE OF

CONDUCT
University states that “the integrity of

The Code of Conduct (Academic) at Concordia egrity
University academic life and of the degrees, diplomas and certificates the Umversxty
confers is dependent upon the honesty and soundness of the instructor-student learning

relationship and, in particular, that of the evaluation process. As su.ch, al.l stud.ems are
expected to be honest in all of their academic endeavours and relationships with the
University,” (Academic Code of Conduct, art. 1) Graduate Calendar, 2008-2009, page
‘214 Z.t]udents enrolled at Concordia are expected to familiarize them.selves th.h th.e o
contents of this Code. You are strongly encouraged to read the pertinent secuom:l\ he ¢
2008-2009Concordia Graduate Calendar Graduate.Calenda:, (p'fag.es 83‘.1-8/5 1&::1\1 ‘;151
the following web address: htt'o://provost.concordla.ca{academwmtegmy_ ; o
which provide useful information about proper academic conduct.





